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Vision Expo Has Gone Green!

We have eliminated all paper session evaluation forms.  Please be sure to 

complete your electronic session evaluations online when you login to 

request your CE Letter for each course you attended!  Your feedback is 

important to us as our Education Planning Committee considers content 

and speakers for future meetings to provide you with the best education 

possible.

On behalf of Vision Expo, we sincerely 

thank you for being with us this year.

I currently work for 
EssilorLuxiottica

I previously worked 
for Neurolens

Paige Shoven has received 

honorarium from EssilorLuxiottica 

and neurolens.  

All relevant relationships have been 

mitigated. 

More than 30% of Americans quit their job in 2021
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They have no 
baggage (no bad 
habits to be broken) 

They are adaptable 
They bring a fresh 
perspective and their 
own talents

They are passionate 
about learning 

They bring 
innovation 

They bring diversity
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Key Market :   Target Audience 

Contribution: Product or Service 

Distinction:    What makes you special or unique 
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https://www.myersbriggs.org/my-mbti-personality-type/mbti-basics/the-16-mbti-types.htm
It also provides communication skills with each group

https://animalinyou.com/#home
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https://www.gallup.com/cliftonstrengths/en/254033/strengthsfinder.aspx
https://www.myersbriggs.org/my-mbti-personality-type/mbti-basics/the-16-mbti-types.htm
https://my-personality-test.com/true-colours
https://my-personality-test.com/true-colours
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https://animalinyou.com/#home

Goals Formula:

I need to go from where I am 

To where I want to be 

By when 
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Quantitative Research 
collects information 

based on data, counts, 
or numbers 

Qualitative Research 
collects non numerical 

information like 
conversations and 

feelings

Mary is asking for more time off to 
take care of her kids

Joan says there is too much to do every 
day and she keeps getting behind

Work is being overlooked, patients are 
calling upset 

The morale of the office seems lower 
this month than last month
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