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GIVEAWAY

A full social media profile 
makeover from Trudi!

● LinkedIn Profile
● Company Profile
● Instagram
● Facebook

  *$1500 value

ENTER TO WIN



The mission of LinkedIn is simple:

Connect the world’s professionals to 
make them more productive and 

successful.



WHAT WE’LL LEARN

WHY LINKEDINWHO NEEDS ITBUILD A PROFILEPOSTING + ENGAGINGCOMPANY PROFILEADVERTISING
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WHY LINKEDIN

● 875 Million Members
● 40% of members 

engage organically 
every week

● Over 58 million 
companies are listed 
on LinkedIn - many 
unclaimed



WHY LINKEDIN

● Known as the place to find 
jobs & candidates

● Shows up in organic search 
results

● Employees can have a 
profile connected to your 
company & become brand 
ambassadors

h琀琀ps://blog.hootsuite.com/linkedin-statistics-business/



WHO NEEDS IT
PERSONAL PROFILES



WHY

● To be found by patients
● To connect with ideal patients
● To engage with current & potential patients
● Tell your business story
● Show o昀昀 your business and services
● Connect to your industry
● Stay on top of industry news
● Create brand ambassadors (teach sta昀昀)
● Show up to potential employees



BE FOUND

When a patient searches 
your name on Google, your 
LinkedIn profile is one of the 
first pages to be listed. 

But, only if you have a 
personal LinkedIn page!



BUILD A PROFILE
WHAT TO INCLUDE



BEFORE



AFTER





NEW COVER DESIGN



ADDED DR.



ADDED NEW TITLES



ADDED HASHTAGS



ADDED THE FOLLOW



CLAIMED THE BUSINESS 
PAGE & LINKED TO PROFILE



BEFORE



AFTER

● Claimed business page & 
updated to searchable titles

● Added Description
● Added top 5 skills
● Added featured images
● Added new sections to 

highlight being a KOL & 
speaker

● Added featured images
● Added date of graduation



● Added a full new skills section
○ This allows for people & 

patients to endorse you 
for skills & show up for 
skills when someone is 
searching.

AFTER



BUSINESS PROFILE
CLAIM YOUR PAGE





CLAIMED BUSINESS



ADD COVER DESIGN



UPLOAD LOGO



ADDED MISSION



ADDED 
OPTOMETRIST 

CATEGORY



POSTING & ENGAGING
BUILD A COMMUNITY



FIRST POST

● Uploaded the first 
post to the LinkedIn 
company page

● Reuse content! This 
was a previous post 
from Instagram



EXAMPLE #2
LOOKING DEEPER



BEFORE



AFTER



NEW COVER DESIGN



ADDED DR.



ADDED NEW TITLES



ADDED HASHTAGS



CLAIMED THE BUSINESS 
PAGE & LINKED TO PROFILE



AFTER

● Added a detailed about 
section

● Claimed business page and 
added detailed information 
about the practice

● Added speaker experience
● Added skills
● Added featured images



BUSINESS PROFILE
UPDATE YOUR PAGE



BEFORE



AFTER



AFTER

● Added a new cover photo
● Added follow bu琀琀on
● Created a detailed overview 

of the practice
● Added the URL and a bu琀琀on 

to visit website



BUSINESS PROFILE
INSTAGRAM



BEFORE



AFTER



UPDATED LOGO



CREATED A 
DETAILED BIO



CREATED A 
LINKTREE



FOLLOWED RELEVANT 
ACCOUNTS 



LINKTREE

● Include a short 
description

● Your main website 
link

● Supportive links that 
your audience will be 
looking for



POSTING & ENGAGING
ANALYTICS 

MATTER





115 people viewed this LinkedIn 
profile in the last 90 days



POSTING

With 115 people viewing 
your profile it ma琀琀ers 
what you are posting!



1,022 impressions

2,144 impressions

2,631 impressions



OPTIMIZE

This is why your profile 
needs to be optimized.

It is a part of your brand 
and should be included in 
your marketing strategy 
for your business.



ENGAGE

● Like & comment
● Share from company 

page
● Share from magazines 

& articles
● Share from groups or 

other OD’s
● Utilize job postings



LINKEDIN IS NOT 
FACEBOOK

● Types of posts
● Examples
● Likes
● Shares
● Educate
● Share from company page
● Share from magazines 
● Share from groups
● Share from other OD’s
● Job posting



ARTICLES

Share relevant 
accredited articles.



REPOST

Repost from other eye 
care professionals, 
businesses etc.



BONUS 
INTERACTIONS

● Current patients
● Find patients
● Use local hashtags
● Like
● Comment
● Tag
● Follow
● Paid Advertising
● Job Postings





QUESTIONS

GIVEAWAY!



FOLLOW ME
I WILL TEACH YOU SOMETHING 

NEW EVERYDAY

h琀琀ps://www.linkedin.co
m/in/trudicharest/

trudi@4ecps.com

https://www.linkedin.com/in/trudicharest/
https://www.linkedin.com/in/trudicharest/




GET THE SLIDES
SCAN THE QR CODE

You’re invited to a 
FREE exclusive 
workshop where our 
experts will work with 
you to optimize your 
social media profiles!

*Limited to 50 spots


